
KMGNE // J. Borner/M.Zienert 

Sliver 

Climate change and communications 

The community of the natural scientific climate research (IPCC) has described climate change 

better and better in the last 15 years. In the mass media, there isn´t carried out a systematic, 

even less a systemic presentation of the phenomenon, but the essential descriptions are 

perceived by society. 

The present-day´s challenge is an understanding of the “transformation”, which is at the 

bottom of climate change. It´s about the transformation of social structures, manners and 

rules, that are necessary in order to protect oneself from climate change and to adapt to 

changes. This transformation has the nature of a social alphabetization! And this social 

alphabetization of “learning to read” the transformation is the real function of climate 

communications! 

(The “great transformation” is an international accepted, strategic concept of the WBGU for 

the handling of complex crisis/sustainable development. It adapts the approach of Pollany. 

He described the industrial revolution as a great transformation.) 

The problem is the fast run-off of changes so that the analytical methods of sciences are too 

slow for the prompt reaction of society. In order to understand the outcomes of climate 

change, we need a multitude of knowledge types and their porters, which contributes to the 

strategic and ongoing design of civilizing climate culture. These different social knowledge 

types (arts, science, know-how, indigenous knowledge …) have to reach an agreement and 

cooperate in a transdisciplinary way. 

This is the only way “robust knowledge for the transformation” – (robust knowledge is a 

sociologic category for the description of social acceptance, legitimacy and participation in 

the transformation!) can be generated. 

The contribution of science´s analytic/empirical description of the world (and possible trends 

of development) speaks for itself. 

In our comprehension, arts do its bit by the development of (resistance to) aesthetics that 

strengthen robust knowledge epistemologically: As rejection and resistance to old 

conventions, institutions and structures and/or as cultural innovations (see Bauhaus).  

(Peter Weiss, aesthetics of resistance) 

In the process, aesthetics as a tool for perception and awareness bind itself to objects, 

symbols and signals that enter the everyday culture, irritate and form designs. 

The special thing about transformation – and with it its communication, is its required 

understanding as a social, autodidactic learning of “controlling the transformation”, means 

the collaborative development of transformative (robust) knowledge. 

The KMGNE takes this approach by its (self) learning and forming projects. We look for 

aesthetics, metaphors and symbols, which reveals this “great transformation” – and we look 

for competences, for “transformative literacy” of the promotors. Thereby, dialogue (also as 

defined by Beuys) plays a crucial role! 



Methodically, the International Summer University act on four (learning and forming) paths: 

1. It integrates in everyday cultural realities (e.g. in the urban development of small 

Mecklenburg-Western towns, or in the resistance project HydroAycen in Chile) and it 

operates as “real experiment” or “field test” (transdisciplinary research design). 

2. It works with the scenario-based method in order to get detailed descriptions of future 

options (future alternatives). These images of “futures” (design fiction) are the basis for 

sociocultural and political decisions in the present. Without visions of “futures”, today´s 

actions are just crisis management. Therefore, we need to describe “futures”. 

3. The description of futures has to radiate such fascination so as it overtrumps the goods´ 

aesthetics of the present. Communicatively, that´s just possible with narrations. 

Narrations enable the relation of a story sense, that, precisely, isn´t founded rational-

economically, but manifold and culturally, solidary meaningfully and ethically.  

4. As different stakeholders and milieus in the society have different languages and 

patterns of interpretation, as well as they use different kinds of media formats, it´s 

appropriate to communicate in a transmedia-oriented way. Therefore, in different 

workshops, we let tell miscellaneous episodes in various formats. In the next step, these 

episodes intensify in one “big story” – put on record in Storify or another 

transformative/transmedia-oriented platform (event, performance, website, festival). 

Transmedia-oriented storytelling is an open process: “I tell a story, you can scratch on it, 

change it… The story isn´t finished, it can be re-edited.” 


